
 
 

 

 
 

   
 

 

CONTENT AND SOCIAL MEDIA MANAGER 

Type of role: Full time role 

Starting: June 2021 

Location: This role can be a combination of remote working and working in location at either of our 

Brighton or London hubs 

Reporting to Head of Locations Marketing and Head of Programmes Marketing  

 

ABOUT PLUS X INNOVATION HUBS:  

Through our workspaces and business support programmes Plus X innovation hubs help ambitious 

entrepreneurs and companies to grow – which in turn makes the local areas we are based more 

vibrant and productive and creates new local jobs. Over the next few years we will expand to do this 

at scale so that we can both create a bigger positive social impact and drive the commercial growth 

of Plus X.      

To fulfil this mission we are looking to attract people to join Plus X from a wide variety backgrounds 

who can add their unique experience and perspective and help us deliver on our ambitious goals.

   

OVERVIEW OF ROLE: 

The Content and Social Media Manager will join us at a pivotal moment as we expand and scale our 

business from 2 buildings to 25 in the next 5 years and grow our innovation programmes. Our 

Marketing teams currently work in a localised way and this role will be instrumental in creating a 

unified approach in our communication across all the business social and blog channels as we grow.    

The Content and Social Media Manager will build our authoritative voice to our key audiences particularly 

in the space of innovation, sustainability and regeneration. 

We want to attract the UK’s most innovative companies to join our buildings and programmes, from new 

start-ups to large established corporates. We also want council leaders, property developers and key city 

players to see the value of adding a Plus X Innovation Hub to their city.  

 

RESPONSIBILITIES: 

The Content and Social Media Manager is a broad and important role, encompassing all the digital 

touchpoints where we may find our customers. You will be responsible for driving the strategy, 

operations, curation, execution and expansion of our content and social media.  

+ Ownership of a company-wide content calendar ensuring we are working in an efficient and 

effective way to deliver engaging content to our multitude of audiences   



 
 

 

 
 

   
 

+ Ownership of strategy and content creation for all blog and news stories across all company 

websites including the main Plus X and CRL websites as well as our programme specific 

landing pages including BRITE, the CRL accelerator and Better World Collective 

+ Ownership of developing a social media strategy that will encompass growth goals – 25 

buildings in 5 years as well as existing and new programmes 

+ Work with people of all levels across the company to collaborate, develop content 

strategies, and get relevant approvals before publishing drafted content 

+ Working with local marketing teams to ensure live ‘on the ground’ content is on brand  

+ Building a national community of followers who are excited to engage with the Plus X 

journey 

+ Support on email marketing when required  

+ Be a brand guardian, ensuring brand guidelines & tone of voice are adhered to in all content  

+ Collaborate with external digital agency on delivery of SEO strategy and paid advertising  

+ Establish & maintain clear processes to ensure smooth & effective collaboration across 

internal teams but also when working with external partners/agencies. 

 

ABOUT YOU: 

+ Self starter who is prepared to help carve out this new role in our scaling business 

+ At least 5+ years-experience in a content management role  

+ Have previous experience working for a national or multi-site brand with multiple audience 

demographics. 

+ Proven experience creating brand content and campaigns specifically for social media across 

multiple products and audiences. 

+ Experience in creating content for Start-ups, Scale-ups, Corporates, Investors, Policy Makers, 

Council Leaders, Local Enterprise Partnerships 

+ Previously owned the end-to-end project lifecycle of content creation, social media strategy 

and execution. 

+ Outstanding written communication skills 

+ Eye for design and creating on-brand content 

+ Superior analytical skills – so you can tell us what’s working and what’s not  

+ Ability to manage stakeholders in the business of all levels from senior leadership team to 

apprentices  

SKILLS: 

+ Strategic planner 

+ Creative: not afraid to think big, bold and brave 

+ Copywriting: UX, social media, blog and PR  

+ Attention to detail 

+ Data-driven to use metrics to inform our work  

+ Ability to take initiative and ownership  



 
 

 

 
 

   
 

MINIMUM QUALIFICATIONS  

+ 5+ years of experience in a similar role 

 

KEY RESULTS MEASUREMENT  

+ + Positive feedback from BRITE members and wider Project Team  

+ + Achievement of marketing OKR’s 

+ + Demonstration of Plus X values  

 

PERSONAL & TEAM RESPONSIBILITIES:  

+ Provide a good role model for staff and trainees and project a positive image to internal and 

external contacts and customers 

+ Demonstrate the Company’s culture, values and behaviours 

Take responsibility for own self-development on a continuous basis.  

+ Carry out responsibilities with due regard to the Data Protection Act and current Data 

Protection policy 

+ Carry out responsibilities with due regard to the Company’s Equal Opportunities Policy and 

Environmental Policy  

+ Work at all times within the code of the Health & Safety Act  

 

This job description is not comprehensive or exclusive and duties may be varied from time to time, 

but these will not change the general character or level of responsibility of the job. This job 

description and your performance will be regularly reviewed. 

 

To apply for this role please email your CV to Richard Brady <richard@fierlo.com>  
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